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Abstract—The business strategy of any company wanting to be Nevertheless, knowledge is new engine of corporate

competitive on the market should be designed ardhadoncept of
intangibles, with an increasingly decisive rolekimwledge transfer
of the biggest corporations. Advancing the reseancthese areas,
this study integrates the two approaches, empimasizihe
relationships between the components of intelléctizgpital and
corporate social responsibility. The three dimensiof intellectual
capital in terms of sustainability requirements debated. The paper
introduces the concept of sustainable intellectaglital and debates
it within an assessment model designed on the lEs&key
performance indicators. The results refer to theesmment of
possible ways for including the information on Iteetual capital
and corporate responsibility within the corporatieategy. The
conclusions enhance the need for companies toduly t® support
the integration of this type of information the kviedge transfer
process, in order to develop competitive advantegthe market.

Keywords—Corporate social responsibility, corporate strategyhand and

intellectual capital, sustainability

. INTRODUCTION

development as demonstrated by successful compahaese
that continually innovate, relying on new technaésgand
their employees’ skills and knowledge, rather than
traditional assets such as plants or machinery.v€uional
performance measures (such as sales, growth andoé g
return to its owners) would not be a sufficient dguifor
strategic decision making. Company’s managemeriizesa
that these measures must be complemented to steovalthe
actually created throughout its organization. Ilethal
capital as discussed by Roos [3] has become thte asof
intangible driver of a consistent market leadersbgntinuous
growth in sales and the value creation for shacsrsl

Researchers are increasingly concerned to findaaatlyze
the relationship between corporate performance hendne
intellectual capital (IC) or corporate ialoc
responsibility (CSR), on the other.

The global crisis that companies are currentlyrfgaiaised
the investors’ awareness about the possibility mffaied

HE transition from the industrial age, through thearnings or inflated reported figures. Intangitdes taken into

information age towards the knowledge age repasitio
the approaches and strategies of the company nmstef its
objectives to maintain a competitive advantage lidep to
ensure its high performance. Sustainable developrivens
on how we use the natural resources and the peExdss
which they are transformed. It calls for a shifttlire way the

consideration in financial analysts’ attempts ta@aamt the
difference between companies’ book value and marétete.
By creating a corporate social agenda, companieschieve
economic, social and environmental benefits sinmeltasly.
In realizing this, information demands of stakeleotdshould
be met in both intangibles and social/environmental

natural capital is managed and used as well aprtheess and perspectives having the same policies for indeiniify
mechanisms by which it can be maintained. Sust&@nalmeasuring, and reporting. The incentives for stuglythe
development as defined by UN [1] requires thatribeds of social and institutional aspects of corporate répgras been

future generations are considered alongside thbseday’s

societies. If capital stocks are not maintained flow of

goods and services will decrease over time and

intergenerational aspect of sustainability will no¢ met.
Different types of capital are used in combinatiorgive rise
to flows of goods and services and wealth creattmmward-
looking companies have realized that the valuergivg their
intangibles ensure the broader understanding fainkss
performance and company’s value. Rajdev [2] obskthat
companies with almost no fixed assets in the ti@did sense
of the word were having their stocks more highliedathan
many of the other companies.
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accentuated by lacks of innocence [4] exemplifigd the
former major accounting scandals (as Enron or Patjinand

thiee present global crisis. These illustrated flafvaccounting,

and the fragility of basing investment decisiondeko on
accounting information [5]. As Alcaniz, Gomez-Bezsrand
Roslender [6] synthesized, knowledge managementhwhi
overlaps extensively with intellectual capital Hascome a
widely studied field focusing on the management of
knowledge assets. This paper addresses intellezpéhl and
corporate social responsibility as modern fieldscofporate
reporting. Its aim is to identify and debate thecdisive
practices that mobilize the idea of combining thetiwations
of corporate social responsibility reporting withose of
intellectual capital reporting. It is validated liye fact that

e-maildeveloping and implementing strategic corporateiatives

based on knowledge resources and social respatisgil
represent the next stage of corporate strategytgmitoward
assessing competitive advantage.
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The research proposition being proposed in this paper is that
responsible companies, oriented towards sustainability, may
benefit of establishing a correlated relationship between 1C
and the CSR activities. In this regard, the objective of the
paper is to advance constructive approaches on the integration
of the two concepts, based on a thoroughly literature survey.
Two are the contributions of this paper. First, using
intellectual capital and corporate socia responsibility
perspectives the concept of sustainable intellectua capita
reporting is introduced and transposed through key
performance indicators (KPI). These indicators are defined by
using the Globa Reporting Initiative guidelines. Reporting on
the three levels of sustainable performance (economic, social
and environmental) as proposed by the Globa Reporting
Initiative [7] changes the perspective of shareholder value,
from short-term to long-term value. This stresses that an
activity’s sustainability can be achieved in this new era of
responsibility only if a company is meeting the challenge and
does what is right for the environment and society.

Secondly, a strategy based approached is debated by
referring to the competitive advantage implied by the
acceptance of sustainable intellectual capital idiom. We
introduce a new discourse that projects the sustainable
intellectual capital as information constructed according to
management’s perception. The insights generated through
inspiration from critical discourse analysis [8] are debated. In
the last part of the study possible future directions are
explained in relation to intellectua capital and corporate social
responsibility reporting. Fina conclusions on the study are
also incorporated within the paper.

This research paper can contribute in many different ways,
such as the extensive development of literatures and studies on
relationships between corporate social responsibility and
intellectual capital, the development of the new concept: the
sustainable intellectual capital, or the projection of corporate
strategy. The findings can enlighten organizations that
intellectual capital can be an important asset which is
beneficial in conducting corporate socia responsibility.

Il.RESEARCH METHODOLOGY

This paper is oriented towards intellectua capita and
corporate socia responsibility studies by using a fundamental
research. According to its definition, fundamental work is both
experimental and theoretical and is undertaken to acquire new
and advanced knowledge. It is intended to increase
understanding of certain phenomena or behavior but does not
seek to resolve or manage these problems. In the present
study, fundamenta research aimed criticad anaysis of
intellectual capital perspectives in relation to corporate socia
responsibility activities as companies contributions to
sustai nable development.

Research in some parts of social science has to an
increasing extent focused on the production and consumption
of texts in specific contexts [8], [9]. Different anaytical
methods are introduced under the umbrella of discourse
analysis. A central argument in discourse analysis is that the
only way subjects can relate to the world is through words and
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text. It thus becomes central to study the way discourses are
negotiated, contrasted and changed partly through spoken
language, and partly through written texts. Discourse andysis
is concerned with identifying patterns in the articulation of
texts, and to further investigate and question the socid
consequences of different discursive meanings [5]. This
specific perspective on discourse analysis is able to facilitate
the understanding of how intellectual capital reporting gains or
does not gain legitimacy in the specific context of CSR.

Based on this conceptualization of sustainable development,
the paper andyses two popular ways of addressing the
sustainability, namely, the IC and the concept of CSR, and
discusses the potential of these as bases for the corporate
competitive advantage.

1. SUSTAINABLE INTELLECTUAL CAPITAL —NEW
PERSPECTIVE OF CORPORATE REPORTING

Sustainable development is a topic of concern among
economists and natura scientists, as wel as among
development agencies and the general public, even though the
concept carries different meanings for these different actors
[10]. Nevertheless, one can argue that the key challenges of
sustainable development reside in the interfaces between its
various dimensions. It is often recognized that one of the
elements that make sustainable development unique and
different from the previous conceptions of development or
environmental policy is its stress on the interactions between
the environmental, social and economic dimensions of
development. Corporate social responsibility is gaining more
importance in today's business life, and its different
approaches emphasize its contribution to sustainability.

CSR is part of the Europe 2020 strategy for smart,
sustainable and inclusive growth. In March 2010 the European
Commission made a commitment to renew the EU strategy to
promote CSR as a key element in ensuring long term
employee and consumer trust. According to the European
Union [11], CSR is defined as a concept according to which
companies voluntarily decide to contribute to the attainment of
a better society and a cleaner environment. In addition, being
socially responsible does not only mean fully satisfying legal
obligations, but also going beyond that fulfillment, investing
more in human capital, the environment, and relations with
stakeholders[11].

Complementary to European Union specific requirements,
there is evidence that the mgjority of European companies use
the Globa Reporting Initiative Guidelines for reporting social,
environmental and economic aspects of their activity. Socid
and environmental reports based on the GRI Reporting
Framework, disclose outcomes and results that occurred
within the reporting period in the context of the organization’s
commitments, strategy and management approach. Its purpose
is to communicate clearly and openly about sustainability and
to be used by organizations of any size, sector, or location.
More and more issues of voluntary social and environmental
standards introduced by Global Reporting Initiative are
included in today’ s compulsory reporting. The core idea of all
the reporting requirements sustains that the business sector
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should play a proactive role in society, in additio its
economic purpose of making profits. These issugs ke the
industry to engage in a sustainability debate amtiaie
strategies for responding to the challenges of aseble
development, in the spirit of Brundtland CommissiReport
[1]. More and more companies provide concise aruided
sustainability information in their annual repoats proof of
reliable disclosure, accompanied by full sustailitghieports
on their websites, reflecting a growing maturity @8R
disclosures.

In general it can be observed that the focus opamte
social responsibility activities is to make volumntattention to

Internal component is defined by the models of
organization, organizational culture and interndimate,
production systems, quality management system and
information  system.  External component includes
relationships with customers, suppliers and othatngrs in
the value chain and owned brands.

In the last decade, in the field of intellectualpital
research, most attention was placed on compamitdléctual
capital voluntary disclosure analysis to assess peones’
attitude in reporting such information. Intangiblasd their
contribution to value creation have to be apprediaand
companies must find a credible way of reportingitie order

social and environmental issues into company basineto give the stakeholders comprehensive informatmmassist

behaviors in order to respond to societal problgis In this
view the aims of the companies that adopt socsdaesibility
behaviors vary from the maximization of the valuetteir
shareholders to the capabilities to interact andegpond to
the needs and requests of numerous and differeegarées of
stakeholders that are capable to influence the eoiap’
value creation [13]. As Porter and Kramer [14] Higjt,
companies have to change their focus towards tlualso
setting in which they act and interact.

Traditionally, companies have relied mainly on faig
assets to determine their value. More recentlyhénemerging
knowledge economy, company’s value can be seesstde in
intellectual capital such as knowledge and inforomgtassets
that are generally embodied in people [15]. Knogkedased
resources that contribute to creation of a conipetit
advantage for the company and are not registerethen
financial accounts constitute the intellectual tapi This
could be seen by its synonymous use with other sveuth as
intangible assets, invisible assets,
knowledge capital, information assets, human chpitd the
hidden value of companies [16].
intellectual capital is the group of knowledge #sdbat are
attributed to an organization and most significactntribute
to an improved competitive position by adding valte
defined key stakeholders.

Generally literature has identified three composent
intellectual capital: human capital, relational gtmmer)
capital and organizational (structural) capital.nn capital
represents the knowledge, experience and skillsthaf
employees and reflects their commitment and mativaas
result of their integration within the company. &enal
capital reflects the organizational value that egaernot only
from a company’s relations and connections witht@uers,
but also with current and potential suppliers, shatders,
other agents, and the society in general. Strucitagpital
shows a company’s supportive structures for knogéded
creation and deployment as well as the set of kedgd, skills
and abilities embedded in the organizational stmect

As presented by Nestian [17], Armstrong and Saimg
[18] divide intellectual capital in three componnt
individual, internal component and external compiine
Individual component, referred to by some auth@r$dase of

in valuing the company more accurately. The basEas
covered in most reports are [19]:

1) For human capital: employee profile; staff tureq
education; commitment and motivation; training; aesults.

2) For relational capital, they are: client prafiistomers,
image and stakeholders; diffusion and networkingid a
intensity, collaboration and connectivity.

3) For structural capital, the areas are: general
infrastructure; knowledge-based infrastructure; oiation;
quality and improvement projects; customer supparid
administrative processes.

Disclosing information on intellectual capital ikédly to
lower the cost of equities because it decreasertaiiaty
about the future prospects of the company andit@eis more
precise valuation of the company [2]. It will als@rease the
liquidity of the capital market and enhance the dedhof the
company’s securities.

Sustainability and corporate social responsibitgporting

knowledge tsisseare presently the determinants that push intangit@porting

forward. Companies are forced to seek new apprcabire

In Rajdev view [2Jdesigning their global corporate strategy. At thme time, for

many companies the most valuable productive asamds
intangibles such as knowledge and business procemse
these need to be better measured and managed. arbey
increasingly opened to sustainability challenges by
recognizing their social responsibilities, reducing
environmental impact, ensuring against ethical camises,
creating corporate governance and becoming more
accountable to their stakeholders. Meanwhile, letalal
capital, including human capital, organizationapita, and
relational capital, represents a major componeirtahgibles.
Many researchers have found relationships between a
company’s value and performance and either CSRCor |
However, most CSR research is mainly related to its
correlation or linkage with financial performancedais
measured by conventional financial ratios and figuiWhat is
usually left out in Razafindrambinina and Karioditjeés
opinion [20] is the inclusion of IC as a variabléieh could
be correlated to CSR. According to Barnett [21] and
McWilliams, Siegal, and Wright [22] intangibles plaan
important role in relation to the corporate socesponsibility
effects and these aspects interact and influereedmpany’s

knowledge, is composed of talents and personallsskilvalue [23]. In the same context, it is argued thedrs need

education and training of employees, experiencesapértise.
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information that is able to represent the compangéentity
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and image [24] at the same time in an abbreviated a

understandable fashion. The reporting process comses
solution to these needs.

In the literature on voluntary reporting has beeidehy
shown the existence of a positive relationship letw
corporate social responsibility and intellectuabita of a
company [25]. Emphasizing this aspect, CastillaoPahd
Gallardo Vazquez [26] hypothesize a convergencevésmt
social/sustainability report and intellectual capiteport due
to several points they have in common. The Pas3ettiucci,
Cinquini, and Frey [13] study highlights signifitamand
increasing presence of IC information in CSR repwrhich is
communicated mainly in non financial, quantitatimed non
time specific terms. Human capital is the most regub
category followed by relational and structural talpi The
results indicate there are many similarities betwdee two
typologies of report contributing to the ongoingbdee on
corporate reporting practices.

The disclosure of the CSR information can be a key

mechanism to connect the company with its potentisburce
providers, focusing their attention on
engagement in diversifying their sustainable resesir As
instrument of disclosure, CSR report contains igiales
information and can contribute to the increase mhpany’s
intangibles and intellectual capital. Intellectuzdpital has
been playing an ever more increasing role not onlyhe
corporate financial performance of companies, Hab an
contributing to financial
evaluation [27]. Bukh [28] concludes that both aimilar in
that they provide strategic management tools theat be used
to communicate the process of value creation toleyeps,
customers, and other stakeholders.

This paragraph integrates IC and CSR perspectives g

observe KPI sustainability reporting patterns ifatien to
intangible resources. Both approaches have advaied
isolation despite both being concerned with suataility
issues, influencing reporting practices and mitigatthe
limitations of financial reporting practices. Ouoposal is to
integrate all the perspectives and use their raqmpthrough
sustainability indicators (defined and classified Global
Reporting Initiative, GRI [7] as tools insights foranagement
strategy oriented towards competitive advantage ‘ealde
creation for the company (Fig. 1).

According to GRI Guidelines, sustainability perf@nte
indicators are classified in three categories: enuq,
environmental, and social. Social indicators arathfr
categorized in Labor, Human Rights, Society, anddBRct
Responsibility. Using this classification, the cang has to
select the appropriate indicators that refer tcheacthe three
perspectives of intellectual capital. They mustheEn grouped
them in a way that helps managers to include thetm the
intangibles planning and reporting and the cormositategy.
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the company’

achievements such as mark
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Fig.1 Integrating the intellectual capital perspe=s into the
sustainability reporting

The traditional (monetary) valuation perspectivatthas
characterized financial accounting and reportingr fo
generations is the easier way to reed informatiBnt,
confronted with contemporary examples of intelletitapital
such as corporate reputation, new perspectives
measurements should be considered. For Brooking @@
development of an appropriate monetary unit of mesamsent
is necessary to calculate the success and the lgmfvdtocks
of intellectual capital. Non-traditional values ewdlied in the
indicators have the capacity to provide credibleliable

of

information, with a potentially deep impact on thesiness’s
opportunities and on the ability to attract theoreses to
finance those opportunities. Visualizing the growfhspecific
employee attributes in the form of non financialtnes to be
incorporated into a voluntarily report remains peobatic on
the grounds that, from a critical accounting pectipe,
accounting numbers applied to employees have ialvlyri
worked to their disadvantage [6]. Innovative way$
overcoming the valuation limits should be subje€t tioe
current research, considering the importance of fihal
purpose of reporting: disclosing information onighler level,
the mix of intellectual capital and corporate sumthility.
This idea is supported by Kliksberg’ conclusion ][3fat
studies show it is human and social capital (asose@ to
natural capital and constructed capital) that wesgponsible
for most economic development in the later yearsthaf
twentieth century and that they are key to techmcagress,
competitiveness, sustained growth, good governaace
stable democracies.
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IV. SUSTAINABLE INTELLECTUAL CAPITAL —DRIVER FOR
COMPETITIVE ADVANTAGE AND FOR A BETTER CORPORATE
STRATEGY

Sustainability is not the burden that many executives
believe it to be. For example, becoming environmentally-
friendly can lower the cost of doing business and increase
revenues. For that reason, sustainability should be the
touchstone for al innovation in the workplace. In the future,
only the companies that make sustainability a goa will
manage to increase their competitive advantage. That may
entail rethinking the business model as well as products,
processes and technologies [31]. After an initid focus on
understanding and explaining the various facets of the
intellectual capital, the seminal contributions such as those of
Brooking [29], Edvinsson and Malone [32], Stewart [33] and
Sveiby [34] was a normative emphasis on management
challenge of growing the use of intellectual capital as an asset,
in the pursuit of sustainable competitive advantage.

As Brooking [29] observes, the value of many enterprises
no longer resides in their tangible assets, but in their
intangibles. The success of a company’s strategy is criticaly
dependent on the management of new types of capital, such as
intellectual, socia and environmental. Alcaniz, Gomez-
Bezares, and Roslender [6] depict a two-way relationship
between resources and strategy. When the objectives and the
direction the company is going to take are being formulated, it
is necessary to take into account the stocks of intangibles
within the organization, and to determine the best way in
which they can be deployed to achieve a higher competitive
advantage, as well as how they could be increased and
devel oped, so the company has more resources to work with.

Within this paragraph a normative discourse is developed
using various classic theories, further introduced. Stakeholder
theory [35] posits that there are a variety of strategic publics
that can influence an organization. Through reporting,
companies are attempting to ensure the public that they
manage their activities adso in the interest beyond the
shareholders, in areas of environmental conservatism,
corporate compliance, and social contribution. Thus,
companies may use voluntary reporting in order to influence
stakeholders' image on the company and may turn on their
favor what stakeholders see as important or less important in
relation to sustainability aspects. Therefore stakeholders
became aware about corporate socia responsibility and this
enhances the vishility, legitimacy and reputation of the
company itself. In this perspective corporate socia activity is
a resource that can be leveraged also by an informative
disclosure that reinforces the company capabilities to gain a
competitive advantage [36], [37].

The disclosure is essential because it signals the value of
investment in intangibles, otherwise wunrealized by
stakeholders [37]. Signaling theory [38] suggests that
profitable companies have the incentive to distinguish
themselves from less successful ones to raise capita a the
lowest possible cost. Voluntary disclosures of corporate socia
and environmental as well as intellectual capital information
can be one way to achieve this, considering that stakeholders
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are generaly thought to perceive the absence of voluntary
disclosure as an indication of bad news on the company [39].

The resource based theory (RBT) claims that companies
rely on a heterogeneous set of resources and capabilities that
are different and not perfectly mobile across companies. These
resources include tangible assets, such as company’s financial
assets, plant, equipment and raw materials and intangible
assets, such as company's reputation, culture, and human
capital. When these resources and capabilities are valuable,
rare, inimitable and non substitutable they can generate a
sustainable competitive advantage [40]. This theory has been
used to explain the difference in corporate performance in
different circumstances and intangible resources have been
considered the most influentia to explain these differences
[41].

Bansal [42] identifies several reasons that can justify the
application of RBT to CSR (investments in human resource,
new research based opportunities through changes in
technology, legislation and market force, etc.) and finds some
positive correlations between resource-based variables
(international  experience, capital management capabilities,
organizational slack) and CSR activities.

The role played by intangiblesin RBT has been extensively
analyzed [43]-{45]. Moreover the intellectual capital
projection of a company can be considered as a mid-range
theory of the more general RBT [46]. Over the last few years
scholars have been trying to further develop these ideas and
even bring forth a knowledge-based theory in order to explain
why the firm exist, the boundary between the firm and its
environment, its organization and how decision making is
handled. An increasing number of scholars clam that the
essence of the resource-based theory is some form of
knowledge-based perspective of the company [3]. They refer
to the fact that corporations have to attract the best people and
give them the necessary tools, but these people also need
company infrastructure and reationships, as well as
conversations with other people in order to fruitfully develop
and apply their knowledge.

Tuzzolini and Armandi [47] have brought a unique
perspective to the views of corporate socia responsibility and
have even provided a motivational theory behind a company’s
choice of conducting CSR which they based on Maslow’s
hierarchy of needs. They argue that the extent to which CSR is
conducted by a company indicates how it is able to first meet
its internad and externa “self-actualization” needs, which
places CSR at the top of their organizational needs [20].

We further support and argue the idea that corporate socia
responsibility has a set of positive effects on all the three IC
categories (human, organizational/structural and relation). The
content of sustainable intellectual capital is designed as a
linkage between the two concepts integrated within a matrix,
as shown in Table I. Thismodel is based on Passetti, Tenucci,
Cinquini, and Frey [13], Pedrini [48] and Armstrong and
Saint-Onge [18] studies.
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TABLEI
SUSTAINABLE INTELLECTUAL CAPITAL MATRIX

Corporate social responsibility
benefits

Increase motivation

Improve social and environmental
skills and competencies

Increase loyalty

Increasing employee safety and
health

Increasing benefits for social and
environmental oriented employee
Increasing the employees
voluntarily actions for social and
environmental causes

Employee
Training

Human
Capital/
Individual
component

Employee
activity's
quality

Changing in corporate culture
Culture | mproving organizational
commitment
Repositioning of the brand name
Rethinking competitive strategies
Management of stakeholder
relationships
Signaling position on the market

Strategy

Organiza-
tional/
Structural
Capital/
Internal
component

Improvement of voluntary
disclosure

Improvement of quality of
processes

Improvement of internal
communication system

Management
Process

Proactive risk management
Increasing the level of company
transparency

Improvement of disclosure

Impact on Intellectual Capital

Corporate
Governance

Improvement of environmental

R&D R&D activities

Improve company reputation
(financial, economic, social,
environmental etc.)
Increasing investors attention
Better market trust
Accessto ethical indices

Brand Image
(reputation)

Relational
Capital/
External
component

Increasing financia analysts
attention

Acquire new clients

Increase client loyalty

Enlarge co-creation
Improvement of supplier ethical
and social profile and
performance

Clients,
suppliersand
financial
relationship

Environmental
relationship

Initiatives to minimize the impact
on the environment

In the human capital dimension the positive effects of the
company's capability to engage in socidly responsible
activities promote employee socid and environmental
engagement through training programs [25] and qualitative
activities, such as hedth and safety activities [49] and
implication in voluntarily actions conducted by the company.
Deniz and Perez [50] empirically show that companies which
having the strategic capabilities to respond to human resource
expectations based on CSR principles distinguish themselves
from other organizations and enhance their level of
profitability. CSR implication increase employees’ motivation,
commitment and loyalty to the company and reinforce the
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relations and the trust between the company and their
employees. These reflect in an increased company’ s reputation
and an improved company’s attractiveness to human resource
[51].

As Passetti, Tenucci, Cinquini, and Frey [13] show, the
positive effects of corporate socia responsibility on
organizational capital are related principaly with company
culture (by improving the level of organizational commitment
[52]), strategy (becoming more stakeholder oriented [53]) and
management process (enhancing their knowledge, capabilities
and the probability of a better future performance [54]). Other
positive effects regard the implementation of corporate
governance code of conduct (referring to qudity,
environmental, health and safety and interna control system
[55]) and a higher level of research and development (R& D)
environmental investments [56].

The corporate socia responsibility effects on relationa
capita refer mainly to brand image (by increasing company’s
reputation), to improving the relationships with customers,
supplier, investorg/bankers [25] and to financial relationship
(by enhancing the company attractiveness for financia anayst
and investors [57]).

All these CSR activities reinforce the trust between
company and stakeholders and improve management
operations. A socid responsible company follows a path that
alows generating and attracting new resources and
capabilities that are related to the network of relationship to
which the company belongs. Consequently CSR activities can
contribute to the increase of company’s intangibles and
intellectua capita even if in some cases the effects are not so
evident.

Intellectual capital can be a source of competitive advantage
for businesses and stimulate innovation that leads to wealth
generation. Technological revolutions, the rise to pre-
eminence of the knowledge-based economy and the networked
society have all led to the redization that successful
companies excel a fostering creativity and perpetually
creating new knowledge. Companies depend on being able to
measure, manage and develop this knowledge. Management
efforts therefore have to focus on the knowledge resources and
their use. The reason they are a step forward is that they add
quantifiable value to companies as well as doing good in the
wider world [58].

V.CONCLUSION

Sustainable intellectua capital is a promising starting-point
for the incorporation of social and environmental aspects into
the general management system of a company. This paper
examined how sustainable intellectual capita helps to
overcome the shortcomings of different approaches of
voluntarily disclosure and business strategy. It does this by
repositioning the concept of sustainability from the intellectual
capital and corporate socia responsibility views.

The constructive debate of the paper indicates that the layer
of sustainable human intellectua capital  reflects
environmenta training, information and awareness sessions
that help in the accumulation and utilization of knowledge.
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The layer of sustainable structural intellectualpitzd
reflects in improving the environmental technolggyrtfolio
and creating new environmental departments. As thar

sustainable

relational intellectual capital, the mpany-

environment relation is very important.

Policy makers and researchers need to investigate t
benefits and cost of mandating or providing furtgaidance
for integration and convergence in IC and CSR répgrand
how reporting practices align to internal measunsimeand
management of organizational sustainability.

The normative and constructive approaches integrate
within the specific contributions of this paper ate a virtual
network that continues investigations in the inétign of
intellectual capital within corporate sustainapilifield. It
shares the results with the public and promotesudson not

only in business schools and universities, but also [1s)

consulting companies, and in big corporations Hiat to be
integrated within the current economic realities.
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